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regulatory environment. In the future we can expect to see further
scrutiny on ingredients, packaging and processes in the name of
consumer safety. The industry will have to operate in an environment
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Going forward, it will be critical to ensure that future EU legislation
supports a competitive industry while integrating sound scientific
evidence in the policy-making process.

Striking the right
balance for agriculture.
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The FH Approach

- a conversation we enjoy having with our clients

What is your
goal for the year?

I need to defend
my product

Organisation or

I need to defend

Country my reputation

| need to defend
my commercial
freedom

Marketplace
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I need to maintain my license

to operate

I need to communicate
and align internally

I need to shape a
business-friendly

environment
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imazine:

| need to introduce a new
product on the market

I need to raise
my profile

| need to access
new markets
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Food & Agriculture

FH Food and Health Team

Current challenges in the field of food and agriculture
often relate to the political perceptions of risk. Changes in
approach may be afoot as policy-makers acknowledge that

a certain degree of risk needs to be embraced to stimulate
innovation and drive growth and food security.




